











‘I believe the debate about
sustainability is over. It's time for
action now. For me personally, living
more Sustainable means [iving
happier, more balanced by taking
resources, water and energy not

for granted. If your lifestyle is
suStainable you will never have to
compromise on the quality of it.
It's a choice, simple.”

Peter Paul Kuipers, Hunter Douglas Europe, The Netherlands
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Hunter Douglas donates funds to charity organizations such as

Unicef, the Willem Alexander Fund and projects aimed at improving

the local environment. For example, with broad support of
employees and customers, Hunter Douglas contributed to relief
efforts for tragedies such as the Asian tsunami of December 2004
and hurricane Katrina of August 2005. The company has been a
long-time sponsor of Habitat for Humanity, donating over 100,000
window coverings to low-income families and providing window
coverings to hospitals, research centres and healthcare facilities
around the world.

Hunter Douglas supports the Acumen Energy Fund, an initiative

that supports the delivery of critical services — water, health, housing

and energy — at affordable prices to people living on less than four
dollars a day in India, Pakistan, Kenya, Tanzania and Uganda.

The company also supports Tanzania Solar Company, a company
that aims to sell over 1 million small solar units over the next five
years to create access to power for millions of households. Hunter
Douglas assists the Ornithological Reserve in Mindelo, Portugal,

a unique nature reserve, in promoting sustainable development.

Hunter Douglas Europe also sponsors projects to stimulate
education and encourages responsible citizenship among its
employees, engaging them to contribute directly to society.

Examples of these are Roparun and the Sophia Children’s Hospital.
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Years ago, a Dutch Hunter Douglas employee’s
son became seriously ill and was hospitalized
at the Sophia Children’s Hospital in Rotterdam,
The Netherlands. After learning of the financial
needs of children’s medical care institutions, he
initiated a new type of fund raising: colleagues
donated leave days or hours, and the company
sent their earnings to Sophia Children’s Hospital
(after doubling the amount). This way, colleagues
felt they could be of help despite the sad
circumstances. Hunter Douglas still supports
the Sophia Children’s Hospital in various ways.
For example, participants of the Hunter Douglas
Management Attention Program helped out
with lighting the hospital’s huge Christmas tree.
A tiny gesture, adding a bit of comfort to young
patients during the holiday season.




Roparun

Hunter Douglas participates in Roparun
(ROtterdam PAris RUN) since 2005. Roparun
is the longest non-stop relay race in the world.
Starting in Paris and finishing in Rotterdam, its
route spans 530 kilometres. A unique sports
event with a unique goal, it aims to ‘add life to
the days that remain where no more days can
be added to life’. Roparun raises millions of
Euros each year for efforts to support terminally
il patients, such as hospices, medical
equipment and holiday homes for cancer
patients.

Marianne Lagerwerf, manager marketing
communications at Hunter Douglas Europe,

is one of the coordinators of Hunter Douglas
Europe’s participation in Roparun. “Roparun is
very much a team effort. Runners and cyclers do
the best they can, but caterers, drivers, medical
support and fund raisers are indispensable as
well. In 2008, we had a team of 25 Hunter
Douglas Europe employees with different origins,
like Morocco, Germany, The Netherlands and

Ivory Coast. They need each other to make it
into a success”, Marianne says.

The team raised thousands of euros and Hunter
Douglas Europe subsequently doubled the
check. Marianne: “We try to engage as many
Hunter Douglas colleagues as possible. They
can contribute by raising sponsor money. For
example, we have auctions in which employees
sell each other items like ‘drive my old-timer
for a day’ or ‘spend a weekend in my holiday
home’. We encourage them to raise money

and set up events among their own family and
friends; one colleague even collects used Hunter
Douglas pallets and sells them to a wood
processor to raise money. All contributions

are welcome.”

Hunter Douglas has participated in four
Roparuns and intends to sustain its participation.
“Supporting our athletes to run for 44 hours
non-stop while being cheered on by local

people in rural parts of France, Belgium and

The Netherlands, even in the middle of the
night, is always very rewarding,” says
Marianne. “It's an amazing experience, and it
feels good to make a tiny bit of a difference

for those who really need it.”
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Archiprix International

Hunter Douglas is the main sponsor of Archiprix
International. The goal of the Archiprix International
is to stimulate, educate and encourage young,
talented architects around the world. Through the
Hunter Douglas Awards, Archiprix International
honours graduates in the fields of architecture,

Anna Heringer, from Austria, was one
of seven students who received the
Hunter Douglas Award in 2007.

She was recognized for “School_handmade in Bangladesh,” a project that
included a school, residential houses and workshops and aimed to create a
sustainable, practical model for improving living conditions in rural regions
of Bangladesh.

“The school concept was the basis of the design,” Anna says. “| wanted

the school to bring out the best in a child and to enable it to learn with joy.
Hence the large spaces, bright colours and climbing objects that were used
in the design.” Together with her colleague Eike Roswag, Anna applied new
building techniques and contributed to sustainability also by relying on local,
low-cost, natural resources like earth and bamboo. “Construction required
almost no energy because the buildings were fully handmade,” Anna says.
“The only machines we ended up using were cows and water buffalos.
Almost all of the funds went into human labour.”
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landscape architecture and urban design. Archiprix
International has been held in Rotterdam (2001),
Istanbul (2003), Genua (2004), Glasgow (2005)
and Shanghai (2007). In 2009 the Archiprix
International and Hunter Douglas Awards ceremony
will take place in Latin America.

ustrIa -

What does sustainability mean
to you personally?

Anna Heringer: “Being an architect, | find
aesthetics highly important. For me, beauty
and sustainability are synonymous. Real
beauty in architecture is when a building is
in harmony with the site, the environment,
the people and with its cultural context.”

Interview with Anna Heringer, winner of a 2007 Hunter Douglas Award

Handmade in Bangladesh

Anna was greatly inspired by her Hunter Douglas Award. “| got the chance
to meet lots of architects who show that sustainability can go hand in
hand with fresh, stylish designs. Good architecture is an essential part

of sustainable building. Bangladesh farmers want to be proud of their
homes too! They may not have much money to spend, but they invest lots
of effort into making beautiful buildings. In the end, we are all driven by
pride and identity.”

“To become more sustainable”, Anna says, “architecture will have to
rely on new energy saving techniques as well as old ones, such as
building materials that have been used for centuries, including earth.
Such materials last through times and different lifestyles.”

Anna still works to develop practical strategies for building sustainable
in rural areas. One of her new projects is a large factory in Bangladesh
where workers need a better working environment. In another one, she
will be building twenty new schools in Mozambique.
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Apart from our current line of products,
we will create new ones by ‘innovating for
sustainability’. Sun control capacities of
all our products will be measured and
included in major software packages for
building simulations. The same goes for
systems like BREEAM, Greencalc and
LEED, which quantify environmental
performances and set standards for best
practices in sustainable building. Today,
the use of such tools is still relatively rare.
However, we expect that will change
considerably over the next few years.

Sustainability was the main theme of
Hunter Douglas Europe’s ‘Management
off-site’ in February 2008. At this meeting,
participants welcomed sustainability as

a theme and embraced its significance for
the company. The meeting reinforced
Hunter Douglas Europe senior leadership’s
belief that sustainability should be a key
theme for some time to come, in line with
developments at Hunter Douglas Inc. in
North America.
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In the roadmap below you can see which activities will be

undertaken to integrate sustainability in our daily business.

End 2008 February 2008

May 2008

Working groups:

June 2008

September 2008

Hunter Douglas Europe is ready for the future thanks to early
adoption of the approach and thanks to ensuring that its products
will receive the highest rates, but especially thanks to all Hunter
Douglas employees, the people who will make it work!



A task force was formed to promote sustainability within Hunter
Douglas Europe. The main objectives of this ‘green team’ are:
Generate momentum for the sustainability theme, and
Lay the groundwork for long-term incorporation of
sustainability in Hunter Douglas Europe’s business.

The task force led by Peter-Paul Kuipers and Wouter Beck started
the sustainability program in Rotterdam. Other members are
Ingrid Brouwers, Cees Legierse, Nico Dekker, Bart van de Bult,
Sander Teunissen, Pieter van Rees, Ruud Bekendam, and Dick
Dolmans (not in the photo). They represent various Hunter Douglas
Europe departments such as Facility Management, Production,
Research and Development, Architectural Products Marketing and
Retail Marketing.

The task force has collected issues that emerged from discussions
during the kick-off meeting and has formed six working groups:
Facilities, Behaviour, Communication, Products, Production, and
Innovation. All working groups have drawn up plans, which have
been included in a ‘roadmap’. This ‘keen on green’ magazine is the
team’s first product.

The task force feels it is very important for all Hunter Douglas
Europe employees to be able to embrace sustainability as a core
value. Later in 2008, the task force will establish a structure of local
green champions and green teams.

Your ideas and involvement will be key to the success of the task
force. Please send us your thoughts at sustainability@hde.nl.
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